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This is the most comprehensive and holistic study of young Australian 
ǿƻƳŜƴΩǎ ƘŜŀƭǘƘ ǘƻ ŘŀǘŜΣ ǎǇŀƴƴƛƴƎ ƪŜȅ ƳŜƴǘŀƭ ŀƴŘ ǇƘȅǎƛŎŀƭ ƘŜŀƭǘƘ ŘƻƳŀƛƴǎΥ 

 

 

 

 

Dh![Υ ǘƻ ƛƳǇǊƻǾŜ ǿƻƳŜƴΩǎ ǿŜƭƭōŜƛƴƎΣ ǇǊƻŘǳŎǘƛǾƛǘȅ ŀƴŘ 
long-term health outcomes 
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× The age of 16-нр ȅŜŀǊǎ ƛǎ ŎǊƛǘƛŎŀƭ ƛƴ ŀ ǿƻƳŀƴΩǎ ƭƛŦŜ 
× Independence, behaviours and lifestyle choices are established 
× These  lay the foundation for future health trajectories  for themselves, partners & families. 

Christie J et al, 2013 



www.yfhi.org  



Study involvement: 
- Questionnaire 
- Site visit (comprehensive 

health check)  
- Additional components: 

smartphone application, 
physical activity monitor, 
UV monitor 



 
 Pilot Study  

Å278  young women recruited through 
Facebook advertising into a health 

study over a 4 month period. 1-2 

1 Fenner, Y., et al., Web-based recruiting for health research using a social networking site: an exploratory    
study. J Med Internet Res, 2012. 14(1): p. e20. 
2. Gunasekaran B et al Knowledge of Human Papillomavirus and Cervical Cancer among Young Women 
Recruited Using a Social Networking Site STI , 2012  



Pilot Study Findings (2010) 
Method: Targeted advertisements posted on Facebook, inviting 
16-25 year old Victorian women to complete a health survey.  

 

Results:  

 ×278 participants after 4 months of recruiting  

×  Age, geographical, socio-economic distribution of 
respondents generally matched that of target population 

×Very cost-effective (AUD 20 per participant recruited) 

×50% willing to travel to our study centre  

×фн҈ ŀƎǊŜŜŘ ǘƻ ǇŀǊǘƛŎƛǇŀǘŜ ƛƴ ŀ ƭŀǊƎŜǊ ǿƻƳŜƴΩǎ ƘŜŀƭǘƘ study* 

×Prevalence of overweight/obesity increased with age (24% of 
16-17 year olds rising to 36% for those  22-25)  

×  an opportunity for effective intervention strategies 

Fenner  Y et al, JMIR 2012 



Representativeness  

 

 

 

 
 

* chi-square goodness of fit,  ** based on postal code  
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*Fenner, Y., et al. J Med Internet Res, 2012. 14(1): p. e20. 



Representativeness  
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Sexual Debut: 
 
Median ageϞ: 18 (95% CI 17.6-18.4) 
 
ϞKaplan Meier Survival Analysis 

HPV Vaccination Status: 
 
18-21 y/o: 85%    (Register ~80%) 
22-25 y/o: 75%    (Register ~65%) 
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*Fenner, Y., et al., Web-based recruiting for health research using a social networking site: an 
exploratory    study. J Med Internet Res, 2012. 14(1): p. e20. 



Cervical Cancer Prevention  

ÅAustralia has led the world in preventing cervical 
cancer:  
ī1991: Organised cytology (Pap) screening  

program 
īApril 2007: Cervical cancer (HPV) vaccine  
 
V Ongoing:  National Immunisation Program, school 

based and free of cost to girls 12 -13 years. 
V 7 2007 - 12 2009: Catch -up program for 13 -18  in 

schools and 18-26 through general practice and 
community-based programs. 



Social media as a tool for 
studying the effectiveness of 

the Australian cervical 
cancer/HPV vaccination program  

VACCINE  
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The Vaccine Against Cervical Cancer Impact and Effectiveness Study 



 
VACCINE Study Objectives  

 
Measure the effectiveness of the Australian 

cervical cancer vaccine programme  
(real world situation).  

 

 
 
      
     
 
 
Sub Study A) Population Cohort (1500 18 - 25 year olds)  
 

ÅEstimate prevalence of vaccine -type HPV infections  
ÅCurrent demographic and clinical correlates of genital HPV 

infection, HPV vaccination uptake and cervical screening uptake  
ÅVaccine type replacement and/cross protection  

 
 

 Sub Study B) Biopsy Cohort (500 CIN3* biopsies)  
 

ÅEstimate proportion of CIN3 biopsies that contain vaccine -type 
HPV DNA in a sample of young women (<30years) in Victoria  

*CIN3: Cervical Intraepithelial Neoplasia, Grade 3  
 
(funded by VCA Victorian Cancer Agency)  

 
 
 
 
 
 



Consent Form 

Signed Consent 

Consent sent to HPV Vaccine 
Register 

tŀǊǘƛŎƛǇŀƴǘΩǎ It± 
Vaccination Record 

Swab 
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Demographic 
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DATA ANALYSIS 

Expression of Interest 

Telephone Call 

     
Facebook Advertising 

Secure website 

 
Sub Study A Design  

 



Secure Website  

The Vaccine Against Cervical Cancer Impact and Effectiveness Study 


